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Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 48. years old (1.5% younger
than average) and have a $129,203 (35.4% higher than average) annual household income.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



10.1% or 393,269 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 48.5 years old (.7% younger
than average) and have a $152,470 (38.3% higher than average) annual household income.
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Avg HHI:

$110,275

Grocery stores shopped past 7 days (HHLD): Trader Joe's



7.% or 175,572 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 46. years old (6.7% younger
than average) and have a $153,334 (52.7% higher than average) annual household income.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's
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5.6% or 108,109 of CINCINNATI DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 47.9 years old (1.5% younger
than average) and have a $160,944 (60.3% higher than average) annual household income.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's
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8.7% or 165,810 of WEST PALM BEACH DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Typical Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 52.7 years old (.6% younger
than average) and have a $130,716 (28.5% higher than average) annual household income.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



| 12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 61.7% more likely to be a college
graduate, 11.8% more likely to work full-time, 13.8% more likely to be married, 10.4% less likely to be a
parent of 1 or more children under 18.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



10.1% or 393,269 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7...
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 72.2% more likely to be a college
graduate, 13.1% more likely to work full-time, 19.1% more likely to be married, 6.5% less likely to be a
parent of 1 or more children under 18.

P = 9.
* B, Education Levels: Adults 18 or older Employment: Adults 18 or older |( \q )Mantal Status: Adults 18 or older
L o \
Some High School or Less (not graduate) | 31‘3:2 Employed Full-Time or Part-Time 66, .7% Single, Never Married 2
o .9 /0 .97
High School Graduate (12th grade or 18,28 60.8% 4 65.6%
Employed Full-Time (35 h
GED) 2659 mployed Full-Time ( ours or more) 53.7% Married 55.1%
. 14.1% . 13.9% 0.2%
Some College Credit (no degree) F Employed Part-Time (less than 35 hours) e Legally Separated | 1.2%
: 11.6% : 60.9% . 6.9%
; White Coll
Associate's Degree (AA, AS, etc.) 12.8% ite Collar 49.1% Divorced E
38.5% 13.8% g 0.9%
Blue Coll Widowed
College Graduate (4 year college) 24.1% ue Collar  grrgrrn idow . 3.5%
Postgraduate Degree 13.1% 25.5% Work From Home (most of the time or always) mSZ.ﬂ% LGBTQ+ (net) -6.]?361'}'
.. 0 . . Cl
who Shopped at TRADER JOE'S in the past 7 days B MINNEAPOLIS-ST. PAUL who Shopped at TRADER JOE'S in the past 7 days = MINNEAPOLIS-ST. PAUL who Shopped at TRADER JOE'S in the past 7 days W MINNEAPOLIS-ST. PAUL
Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers it | Stage in Life: Adults 18 or older
18.9%
7.3%
5.9% 5.9%
145% 4.0% g T Parent of 1 or more Children under 18 _24.‘;;‘?;9/
.8%
12.6 - - - - . 7.8%
% ga SmallBusiness  Selt Employed Govermment Working Mothers ™ 10 5%
i . Owner Workers 1.4%
* 0% gy 5.6% 5 Parent of 1 or more Children Under Age 2 s’
55 5% Mok W aa% S Aee? N 6.3%
I . I I I 2.6% mmnax 1o gsx z.em:1 . y s 1% Parent of 1 Children Age 2-5 5.3%
0. 1.2 1.0% " pawd” 8 3% g7931% 09%1% 1% 13%.0% 0859.0% arent of 1 or more Children Age 2 - -
.49
I 3" ,. . | PR T pe—— B 5.4%
z 12.5%
P & ,_é’“& ’.@ v@é 'c°¢s Q°<» ,oo& g ‘_‘Lﬂ} y\é\ {‘6& Q&es aoo o.\\“‘" & &35 é.@: d.‘_@% & & é\& Parent of 1 or more Children Age 6- 11 I 135
T < O A U A U R A ﬁé\ & o
& > o
i S ;"bo @4& a,&"} & & 0\“"& & & &»& f c & @@f K (;Fb Parent of 1 or more Children Age 12 - 17 . Em 7‘%&9%
& &8 o & e & ¥ A & 3 s h o & & ;
LT S A S <« & & F & ¢ & 5 § N 17.0%
& &F & & o <€ 3 ki & & 4 4 & ? & Parent of 1 or more Children in College
[5; & 3 & & y g}&s v & & r & °0°\,~ ,‘e‘“@ ﬁ‘? ‘@Qx & & - 6.4%
& 2 $ & S i 16.2%
& * & & L.
\\b\‘& ‘05- @@e Grandparent of 1 or more Children under 18 _ 23.0%
@ & &
who Shopped at TRADER JOE'S in the past 7 days ® MINNEAPOLIS-ST. PAUL who Shopped at TRADER JOE'S in the past 7 days m MINNEAPOLIS-ST. PAUL

MINNEAPOLIS-ST. PAUL DMA  Scarborough R2 2025: Aug24-Jul25 Qualintab 228
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

Grocery stores shopped past 7 days (HHLD): Trader Joe's



7.% or 175,572 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 76.4% more likely to be a college
graduate, 25.% more likely to work full-time, 19.7% more likely to be married, 24.9% more likely to be a

parent of 1 or more children under 18.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



5.6% or 108,109 of CINCINNATI DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.

Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 103.2% more likely to be a
college graduate, 33.5% more likely to work full-time, 36.4% more likely to be married, 42.1% more

likely to be a parent of 1 or more children under 18.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's
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Education Levels: Adults 18 or older
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8.7% or 165,810 of WEST PALM BEACH DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 daysl
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 54.4% more likely to be a college
graduate, 11.2% more likely to work full-time, 32.2% more likely to be married, 18.6% more likely to be

a parent of 1 or more children under 18.
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2114w d| Stage in Life: Adults 18 or older
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who Shopped at TRADER JOE'S in the past 7 days = WEST PALM BEACH

Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 4.9% more likely to own their

home, 64.9% more likely to own a higher valued home, .5% less likely to have a single-family home, 2.9%
more likely to have a dog.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



10.1% or 393,269 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at TRADER JOE'S in the past
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 5.1% more likely to own their

home, 16.9% more likely to own a higher valued home, 7.8% more likely to have a single-family home,
15.1% more likely to have a dog.

m Own/Rent/Other: Adults 18 or olden mﬁm Type of Home:Adults 18 or older 4% Pets in Home:Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



7.% or 175,572 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 5.8% more likely to own their
home, 43.5% more likely to own a higher valued home, 6.4% more likely to have a single-family home,

10.6% more likely to have a dog.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



49.3% more likely to have a dog.

; 6.1%
77.2% single Family House (unattached) p 6 i
6%
4.0%
Townhouse or attached Home I 3.4%
3.4%
Condominium . i
4 .29 .8%
as% 4% 72% g6y Apartment ?m
5220 BURTIE 7766 :
Other Own iﬁcT::tHU'“e Mobile Home or Manufactured = 0.0%
or Rea ate
Home
Property I 4.6%
who Shopped at TRADER JOE'S in the past 7 days m CINCINNATI who Shopped at TRADER JOE'S in the past 7 days W CINCINNATI
7 o
yZ4 Value of Owned Home: Adults 18 or older
Average Value of Owned Home:
who Shopped at TRADER JOE'S in the past 7 days
ancnnan IV EEEYE
5.9%
3.2%
u 2.9% 1.5%
<$150K $150K-$200K $200K-$250K $250K-$300K $300K-$350K $350K-S500K $500K-$750K  $750K-S1M S1vH
= who Shopped at TRADER JOE'S in the past 7 days m CINCINNATI
CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual intab 122

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

5.6% or 108,109 of CINCINNATI DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 16.2% more likely to own their
home, 48.6% more likely to own a higher valued home, 14.4% more likely to have a single-family home,

mﬁm Type of Home:Adults 18 or older 4 ¢ Pets in Home:Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's
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8.7% or 165,810 of WEST PALM BEACH DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 3.6% more likely to own their
home, 25.8% more likely to own a higher valued home, 11.2% less likely to have a single-family home,

mgm Type of Home:Adults 18 or older € {® Pets in Home:Adults 18 or older

. - 43.8%
E—
14.3% 33.3%
B 10.0%
14.8% 24.3%
-' 10.1% OwnacCat g
. 22.2%
15.1%
[ 10] -
1.4%

Own other type of Pet

who Shopped at TRADER JOE'Sin the past 7 days

| X

= WEST PALM BEACH WWEST PALM BEACH

Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Shopped at TRADER JOE'Sin the past 7 days

WEST PALM BEACH 593 940

8 4.0%

7 5.0

<$150K

= who Shopped at TRADER JOE'S in the past 7 days = WEST PALM BEACH
WEST PALM BEACH DMA Scarborough R2 2025: Aug24-Jjun25 Qual Intab 257

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

06 q 0 22158 B 34745 ETIENT

$150K-$200K $200K-$250K $250K-S300K S300K-$S350K $350K-$500K  $500K-$750K

W, Home Loans: Adults 18 or older

80,060 "

$750K-$1M S1vi+ Home Refinanced  Home Equity Oown
Mortgage Home Loan/Home Home/Property
Mortgage Improvement Outright (No
Loan Mortgages)

Grocery stores shopped past 7 days (HHLD): Trader Joe's



12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 2.2% more likely to look up D-I-Y
advice online, 12.8% more likely to always vote in local elections, 56.5% more likely to belong to a gym,

34.6% more likely to fly domestic past yr.

Political Activity: Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




10.1% or 393,269 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7...
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 5.5% more likely to look up D-I-Y
advice online, 8.2% less likely to always vote in local elections, 76.7% more likely to belong to a gym, 39.4%
more likely to fly domestic past yr.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



7.% or 175,572 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 5.2% less likely to look up D-1-Y
advice online, 8.4% more likely to always vote in local elections, 102.4% more likely to belong to a gym,

61.3% more likely to fly domestic past yr.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



5.6% or 108,109 of CINCINNATI DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 3.% less likely to look up D-I-Y
advice online, 15.1% more likely to always vote in local elections, 89.7% more likely to belong to a gym,

50.3% more likely to fly domestic past yr.
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



8.7% or 165,810 of WEST PALM BEACH DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 5.3% more likely to look up D-I-Y
advice online, 8.4% less likely to always vote in local elections, 59.% more likely to belong to a gym, 40.7%
more likely to fly domestic past yr.

Political Activity: Adults 18 or older
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sugesions  Reviews (skype,  information schools, child's) shuttarly, Local Elections: Always 20.2%
FaceTime, applaation, e .
Local Elecions: Sometimes

® who Shopped at TRADER JOE'S in the past 7 days B WEST PALM BEACH

uwho Shopped at TRADER JOE'Sin the past 7 days ®WEST PALM BEACH

«
W&Tap—.?ﬂ past 12-months Active Lifestyle Activites: Adults 18 or older

% Past 12-months Domestic Airline Trips: Adults 18 or older

1 trip — 24.7%
o 14.4%
2trips P wEY) 13.8%
; : 11.0%
ERL 39 786 7.3%
: 70 7.1%
4trips R 8.1%
" e 15.3%
5-9trips FEENEn 12.2%
: HAdwiomestic past year: % 59.8%
orwips TR & 4% Avg. # Domestic Flights: iz N XSS
I
: 11.5%]) -
ol D B R ] oo s 22
R > . mm
Giling-  Gaddening  lawnCare  Swimming  Bicyding Fishing  volunteer  Belongto logging- GmupFitness  Bowling Sewing caf Basketball  Miking-  Yoga-Pilates  Followa aduk Camping  Camgierof  Foothall Tennis Soccer  Competitive Organized  Hunting  Softball - Snow Sking -
Outdoor  (Flowersor Wark  Health Club or Running class cafts Backpacking Weight Loss  Continuing Aging Parent \ideo Gaming  Road Race Baseball  Snowboarding
Cooking  vegewbles) cym Prgem  Educaion or Relative [s%,
Marathon,
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



3 times
4 times
5 times
6-9times

10times or more

= who Shopped at TRADER JOE'S in the past 7 days

Total Monthly QSR Users:
86.3%

16.5%

13.8%
mUsA

Avg. Monthly QSR Meals:

less likely to smoke cigarettes.

12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 3.5% more likely to use QSRs past
mo., 17.4% more likely to use Sit-Down Restaurants past mo., 10.% less likely to use Casinos past yr., 56.9%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4 ® :

1time

17.0%

2 times 16.5%

3 times

4 times

5 times

6 -9times

10times or more

# who Shopped at TRADER JOE'S in the past 7 days
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

= USA

84.5% 72.0%

o mcam || HEHH

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Iikhiﬁlkk

Mexican  Chinese ttakan Mn;x/ Bagel/ Steakhouse Upscale \l-d m/
rgers/ ponut/
tml!e Ihr Sﬂnn-i Bar  Bakery D(Mr
asian
= who Shopped at TRADER JOE'S in the past 7 days mUsA

who Shopped ot TRADER JOE’S in the past 7 days 24.7%

use | 10.5%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

Drank Past 30-days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Domestic Light Beer
Imported Beer

Microbrew / Craft Beer

mwho Shopped at TRADER JOE'S in the past 7 days

UsA USA Projection

mUSA

Scarborough R2 2025: Sep24-Aug25

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. Alf rights reserved.

Past 12 months Casino Activities: Adults 18 or older

Slot Machines gFrprrersy

Table Games (Craps, Poker, etc.) gy

2! 513 11,
I~

—— o
: 6. 1%
Sports Betting s 4%
Spa
71.( %

Used Past 30-days: Adults 18 or older

Other Gambling Casinos visited past 12 hs: Yes
mwho Shopped at TRADER JOE'S in the past 7 days WUSA
3,457
USA Projection Searborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Marij [ Cannabis Cigarettes

= who shopped at TRADER JOE'Sin the past 7 days. mUSA



10.1% or 393,269 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 3.1% more likely to use QSRs past

mo., 16.3% more likely to use Sit-Down Restaurants past mo., 9.3% less likely to use Casinos past yr., 75.9%
less likely to smoke cigarettes.

30-days QSR Users: Adults 18 or older

Past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iliklkhunu

Piza  Chinese Mexican  Coffes  wings/  Sagel/  makan Steakhouse Upscale  indian /
Wouse/ Burgers! Dosut/ haif

Caffee Bar SporisBar  Bakery Other

Apan

= who Shopped at TRADER IOE'S in the past 7 days WMINNEAPOLIS-ST. PAUL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who shopped at TRADERJOE'S in the past 7 doys [SO,0AS I 12.7%

MINNEAPOLIS-ST. PAUL 12.5%

486,328

1time [ 1time = 21.7%
10times or more 10times or more %
12.4%
= who Shopped at TRADER JOE'S in the past 7 days = MINNEAPOLIS-ST. PAUL # who Shopped at TRADER JOE'S in the past 7 days = MINNEAPOLIS-ST. PAUL

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R t Meals:

89.0% 86.2% 87.6% 75.3%
e T 0 mim eem 0 IEN

24 586 222 nc
Drank Past 30-days: Adults 18 or older Casino

Any Type of Beer

1,707,222 43.9%
1,155,011 29.7%

Liquor
Domestic Light Beer

Domestic Regular Beer

1,141,437 29.3% S
1,104,361 28.4%

Wine

Imported Beer

- ¥

Microbrew / Craft Beer

782,947 20.1%
28.0%
518,083 13.3%

w who Shopped at TRADER JOE'S in the past 7 days ® MINNEAPOLIS-ST. PAUL
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: Past 12 months

Slot Machines

Table Games (Craps, Poker, etc.)

Stage Show / Concert

Bar / Nightclub

Upscale Restaurant

Sports Betting
Other Gambling

Spa

m who Shopped at TRADER JOE'S in the past 7 days

320,886 8.3%
201,099 5.2%
4.3%
Bl 2.9

Casinos visited past 12

Activities: Adults 18 or older

Used Past 30-days: Adults 18 or older

%

604 88

i /[ Cannabis

= MINNEAPOLIS-ST. PAUL

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Cigarettes

Vape

= who TRADER JOE'Sin th

7days



2 times

3 times

4 times

5 times

6-9times

10times or more

| ST.LOUIS

Avg. Monthly QSR Meals:

mwho Shopped at TRADER JOE'S in the past 7 days

Total Manrbl'y QSR Users:
85.8%

Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days

less likely to smoke cigarettes.

7.% or 175,572 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.

mo., 14.5% more likely to use Sit-Down Restaurants past mo., 9.2% less likely to use Casinos past yr,, 61.1%

are .2% more likely to use QSRs past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[

1time 16.9%

2 times

3 times

6-9times F
= who Shopped at TRADER JOE'S in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down
81.6% 71.2%

10times or more
ST, LOUIS
t Meals:

Drank Past 30-days. Adults 18 or older

Liguor

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

WST. LOUIS

® who Shopped at TRADER JOE'S in the past 7 days

ST. LouIs DMA Scarborough R2 2025: Aug24-jul25 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iihkhhhk

Pl wings / mm staakhouse oawd
Burgers ! Wow
‘sports Bar (:ﬂﬂ a::

T

Chinese Mexican  maian upscale  Seafood

mhw

= who Shopped at TRADER JOE'Sin the past 7 days ST, LOulS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at TRADER JOE'S in the past 7 days 30.8%

DAL 451,148 18.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant  pemcem 7.1%

-
148,283 5.9%
114,063 4.5

Spa e
Other Gambling Ml 3’92%

Sports Betting

Stage Show / Concert

287,605
hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 18 or older

i /[ Cannabis

Cigarettes

m who Shopped at TRADER JOE'S in the past 7 days = ST. LOUIS
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

Vape

® who Shopped at TRADER JOE'Sin the past 7 days - ST, LOUIS



%
2 times

3 times
4 times
5 times
6-9times

10times or more
mwho Shopped at TRADER JOE'S in the pasl?davs W CINCINNATI

Total Monrbly QSR Users: Avg. Monthly QSR Meals:

86.9%

‘ 5.6% or 108,109 of CINCINNATI DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 2.8% more likely to use QSRs past
mo., 19.2% more likely to use Sit-Down Restaurants past mo., 16.3% more likely to use Casinos past yr.,

84.9% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

¢
3 times m

m CINCINNATI
t Meals:

1time

2 times

6-9times

10times or more
= who Shopped at TRADER JOE'S in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Re
91.0% 76.4%

e TR - NN

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

iﬁithhkth

P Mwlom oM Coftemibme Wep! mlm ML e dim]
Burgers / Donutf
cate’ n. sports Bar Bakery e

Asian

m who Shopped at TRADER JOE'S in the past 7 days = CINCINNAT

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at TRADERJOE'S in the past 7 days [ B0308 NI 27.2%

TNV 366,382 18.9%

Drank Past 30-days. Adults 18 or older

Any Type of Beer

Liquor

Domestic Light Beer
Wine

Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Bar / Nightclub

200,321 10.4%

S —e

116,798 6.0%

Other Gambling ')64 o
Spa Es?l 3%

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Sports Betting

Stage Show / Concert

742752
hs: Yes

Used Past 30-days: Adults 18 or older

il i

\ d
/[ Cannabis Cigarettes

N

Vape

Casinos visited past 12

B CINCINNATI

wwho Shopped at TRADER JOE'S in the past 7 days

CINCINNAT! DMA Scarborough R2 2025: Sep24-Jul 25 Qual intab
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

= who Shopped at TRADER JOE'S in the past 7 days = CINCINNATI



Past 30-days QSR Users: Adults 18 or older

il

2 times

Eine
e
.. g

# who Shopped at TRADER JOE'S in the past 7 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
79.4% 75.9%

4 times

5 times

6-9times

10times or more

B WEST PALM BEACH

s R

8.7% or 165,810 of WEST PALM BEACH DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 4.5% more likely to use QSRs past
mo., 16.5% more likely to use Sit-Down Restaurants past mo., 24.3% more likely to use Casinos past yr.,

26.4% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

2 times

3 times 10.9%

4 times

8.3%

5 times

6-9times

10times or more

m who Shopped at TRADER JOE'S in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. M
85,0% 73.0%

e HPWE s N

= WEST PALM BEACH

hly Sit-Down R nt Meals:

Drank Past 30-days: Adults 18 or older
T
oz 010

-V
r 12.5%
5.0% i

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer
Microbrew / Craft Beer
® who Shopped at TRADER JOE'S in the past 7 days ®WEST PALM BEACH

WEST PALM BEACH DMA Scarborough R2 2025: Aug24-lun25

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chirese  malan  Mexican Steakhouse Wings/ Upscale  seafosd  indian /
Burgers | House / i/

Sports Bar Coffee Sar Other

Apan

piza catten

® who Shopped at TRADER JOE'Sin the past 7 days W WEST PALM BEACH

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Shopped at TRADER JOE'S in the past 7 days 16.0%

WEST PALM BEACH [EFSRIT] 16.8%

Activities: Adults 18 or older

£ Past 12 months Casino
Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Stage Show / Concert

Bar / Nightclub

Sports Betting 26.8%

Spa

511,935

Other Gambling hs: Yes

(Casinos visited past 12

Used Past 30-days: Adults 18 or older

g?i

)
i /[ Cannabis Cigarettes

—

Qual Intab
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

Vape

= who Shopped at TRADER JOE'Sin the past 7 days WWEST PALM BEACH



12.8% or 33,502,054 of USA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 37.9% more likely to have a 401K,
3.9% more likely to have an Auto Loan, 73.2% more likely to Invest/Trade Stocks Online, 8.6% less likely to

pay with their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)

6,208,
Stocks or Stock Options
9,438,803 28.2%
Mutus!Funds

Money Market Funds 6% 7

18.8%

Other (Crypto / NFTs / Metals, etc.) ”1:'0%

.’ Financial Services Has and/or Uses: Adults 18 or older

6.8% 6.8%

76% caw 57% 459

529 Plan / College Savings Plan m% 1.0% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking  Banking Paying  Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property = : A% Account Mortgage lg{v._: [‘oﬁe
u who Shopped at TRADER JOE'S in the past 7 days mUSA m who Shopped at TRADER JOE'S in the past 7 days HUSA
4 " ] r—
Professional Services Used*: Adults 18 or older | gPast 3-Months Payment Methods Used: Adults 18 or older
Financial Planner 45,326,883 1759 S
Online Investing / Stock Trading 25280 45‘1
24,192,893 9.2%
Insurance Agent at a Local Office (not online) . .
Real Estate Agent m;"’“ 10.5%10.6%
5% ’ 6.0% S3% 4ol aom
Estate Planning m% ’ - [

*Past 12 Months,
Divorce / Family Attorney HL5% | )
1.0%
= who Shopped at TRADER JOE'S in the past 7 days mUSA

usa USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 3,457
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GooglePay  American  Store Credit  Discover  Square Cash
Express Card

= who Shopped at TRADER JOE'S in the past 7 days mUSA

venmo MasterCard  Apple Pay Cash App

USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Facebook Samsung Pay
Messenger



10.1% or 393,269 of MINNEAPOLIS-ST. PAUL DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 da!ys.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 32.4% more likely to have a 401K,

33.5% more likely to have an Auto Loan, 64.1% more likely to Invest/Trade Stocks Online, 13.9% less likely to

pay with their Debit Card.

mﬁ ﬁlnvestments Owned" Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

o pian

IRA (Individual Retirement Account)

Stocks or Stock Options

M Funds
Money Market Funds m
19.2%

Other (Crypto / NFTs / Metals, etc.) E 159%

[T a—
n N ]

. _— x o B -
529 Plan / College Savings Plan M Checking Debitor ATM  Savings  CreditCard  Online Mobile  OnlineBil  Home  Autoloan  Money Certificates of Studentloan Persona Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
11.6% Account Mortgage Loan or Home
Second Home or Real Estate Property 9% Equity Lown
W who Shopped at TRADER JOE'S in the past 7 days B MINNEAPOLIS-ST. PAUL = who Shopped at TRADER JOE'S in the past 7 days = MINNEAPOLIS-ST. PAUL

Professional Services Used*' Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older

Fin | Plai
inancial Planner 254%
Tax Preparation Service
P 24.8%

Online Investing / Stock Trading

s : 10.1%
gt logliiocjobotin m.
ACcountant e 0% . .

359,498 9.2%
33.2%
Real Estati nt
eal Estate Age i . S e
T W 5.8% “ g 2.5% 3.0%
state plnnivg. [N, . [ "

1.5% (*Past 12 Months) Visa PayPal Venmo DebitCard MasterCard  Apple Pay Zelle Cash App Discover American  Store Credit Google Pay Square Cash  Facebook —Samsung Pay

Divorce / Family Attorney rl % Express Card Messenger

w who Shopped at TRADER JOE'S in the past 7 days ® MINNEAPOLIS-ST, PAUL # who Shopped at TRADER JOE'S in the past 7 days = MINNEAPOLIS-ST. PAUL
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



7.% or 175,572 of ST. LOUIS DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.

Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 55.8% more likely to have a 401K,
1.6% more likely to have an Auto Loan, 153.% more likely to Invest/Trade Stocks Online, 21.2% less likely to
pay with their Debit Card.

mﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

1,112,577 44.3%

IRA (Individual Retirement Account) se:é.'%n

Stocks orstock Optins

26.3%
Mutual Funds
45,83¢ 26.1%
Money Market Funds
F 5 29.5%
Banyds 279,960 JETR 5
5 25.2%) 11.9%
5,432 14.5% s 6.6% 8% OT% oo
Other (Crypto / NFTs / Metals, etc.) 9% - = h a7%
_ e e e Lo som e . LT O . | L
529 Plan / College Savings Plan 9.1% Checking Debitor ATM  Savings  CreditCard  Online  Online Bill Mobile Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
14.3% Account Mortgage Loan or Home
Second Home or Real Estate Property m Equity Loan
® who Shopped at TRADER JOE'S in the past 7 days WST. LOUIS

# who Shopped at TRADER JOE'S in the past 7 days B ST. LOUIS

Professional Services Used*: Adults 18 or older | pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

531,758 21.2%

Online Investing / Stock Trading

|

292,185 11.6%
18.4%

15.7% .

Insurance Agent at a Local Office (not online) 11.0%

Accountant = -
218,926 8.7%

9.1%
Real Estate Agent M
2% 6.9% 7.4% 6.9% i
: 14.4% 21% _—
Estate Planning 3.5 e . . el _— - P e
N ; 1.2% (*Past 12 Menths) Visa PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp GooglePay  Discover  StoreCredit  American Facebook  Square Cash Samsung Pay
Divorce / Family Attorney 1% Card Express Messenger
® who Shopped at TRADER JOE'S in the past 7 days ST, LOUIS W who Shopped at TRADER JOE'S in the past 7 days M ST. LOUIS
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



5.6% or 108,109 of CINCINNATI DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 52.4% more likely to have a 401K,

22.7% less likely to have an Auto Loan, 36.5% more likely to Invest/Trade Stocks Online, 27.1% less likely to
pay with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

871,414

IRA (Individual Retirement Account) e 33,

Stocks or Stock Options AT0e8L  244%

Mutual Funds 2%

13.6%

18.8%

Money Market Funds s

?

25.2% 22.8%

529 Plan / College Savings Plan

M

10.1%
0 23.0%|

12.8%
Bonds E 5.7% 4596 5.6%

Other (Crypto / NFTs / Metals, etc.) E ;S: Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
E 7.2% Account Mortgage Loan or Home
4.6% Equity Loan

m who Shopped at TRADER JOE'S in the past 7 days m CINCINNATI # who Shopped at TRADER JOE'S in the past 7 days B CINCINNATI

Professional Services Used*: Adults 18 or older | pey'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
e 361,788 18.7%
Financial Planner
: 315,810 16.3%
Online Investing / Stock Trading
Insurance Agent at a Local Office (not onfine) g gl
162,968 8.4%
14.7%
A tant
o [— % @ @
" 4.8%
Estate Planning m;%

28%
El.1% (*Past 12 Menths) PayPal VIsA Venmo Debit Card  MasterCard Zelle Cash App Apple Pay  Google Pay Store Credit  American Discover  Square Cash  Facebook Samsung Pay
Car

Second Home or Real Estate Property

17.4%

9.8% o
3.6% 2.5% 2.1%
R o]

Divorce / Family Attorney 2.0% Express Messenger

# who Shopped at TRADER JOE'S in the past 7 days B CINCINNATI ¥ who Shopped at TRADER JOE'S in the past 7 days M CINCINNATI

CINCINNATI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 122
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



8.7% or 165,810 of WEST PALM BEACH DMA Adults 18 or older Shopped at TRADER JOE'S in the past 7 days.
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days are 33.3% more likely to have a 401K,

26.8% more likely to have an Auto Loan, 26.4% more likely to Invest/Trade Stocks Online, 18.% less likely to
pay with their Debit Card.

ﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account) _
24.9%
14.8%
18.1%
236,086 12.3%
15.7%

Other (Crypto / NFTs / Metals, etc.) 8 ::‘s"

Mutual Funds

Money Market Funds

8.2%
6.4%
4.7% 4.4% 309 2.7%

6,95 10.2%
Second Home or Real Estate Property 8 1% Checking  Debitor ATM  Savings  CreditCard  Online Mokile Online Bill Home Auto Loan Money  Certificates of Personal Loan  Home  Studentlcan Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
- 6.6% Account Loan or Home Mortgage
529 Plan / College Savings Plan Es.m Ecquity Loan
m who Shopped at TRADER JOE'S in the past 7 days W WEST PALM BEACH ® who Shopped at TRADER JOE'S in the past 7 days W WEST PALM BEACH

Professional Services Used*: Adults 18 or older | pey'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

.
ke

11.0%10.1%
18.3% 7.2%
- & g% 5 i s.m

Estate Planning

N ; (*Past 12 Menths) VisA PayPal Zelle MasterCard  Debit Card Venmo Apple Pay  Cash App American  Store Credit GooglePay  Discover S\;uate Cash  Facebook Samsurs Pay
Divorce / Family Attorney Express card Messenger
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 3 days, 1 hours, 9 minutes and
41 seconds each week with All Forms of Media.

78.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 7 hours and 35 minutes each week
listening to All Local AM/FM Radio, representing 8.2% of total time spent with all forms of Media.

B

Avg. H:M:S/week with All Forms of
Media: Adults 18 or older

Usage 56.7%

who Shopped at TRADER usA

% of Total JOE'Sin the past 7 days
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 3 days, 0 hours, 17 minutes
and 19 seconds each week with All Forms of Media.

86.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 8 hours and 50 minutes each week
listening to All Local AM/FM Radio, representing 10.6% of total time spent with all forms of Media.

B

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

68 8

rent

Usoge % \ho Shopapedd §t9‘f RADER JOE'S  MINNEAPOLIS-ST. PAUL
in the past 7 days
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Weekly H:M: e
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 3 days, 0 hours, 4 minutes and
39 seconds each week with All Forms of Media.

87.2% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 7 hours and 45 minutes each week
listening to All Local AM/FM Radio, representing 9.4% of total time spent with all forms of Media.

BT

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older
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BROADCASTING
Grocery stores shopped past 7 days (HHLD): Trader Joe's




Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 20 hours, 59 minutes
and 16 seconds each week with All Forms of Media.

80.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 6 hours and 40 minutes each week
listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

75

jent
® who Shop?)ead L —— CINCINNATI
% of Total = 67.5%
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17.0%

Avg. Weekly
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 3 days, 10 hours, 25 minutes
and 18 seconds each week with All Forms of Media.

80.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 5 hours and 33 minutes each week
listening to All Local AM/FM Radio, representing 5.4% of total time spent with all forms of Media.

..

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's




Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 6 hours, 19 minutes
and 5 seconds each week with All Forms of Ad-Supported Media.

74.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 6 hours and 37 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING
Grocery stores shopped past 7 days (HHLD): Trader Joe's




Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 4 hours, 13 minutes

and 58 seconds each week with All Forms of Ad-Supported Media.

80.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 7 hours and 35 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

51:38:13
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 3 hours, 14 minutes
and 11 seconds each week with All Forms of Ad-Supported Media.

79.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 5 hours and 58 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.
59 o4
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BROADCASTING
Grocery stores shopped past 7 days (HHLD): Trader Joe's




Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 2 hours, 7 minutes and
46 seconds each week with All Forms of Ad-Supported Media.

72.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 4 hours and 59 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 7.2% of total time spent with all forms of Ad-Supported Media.

. 96.8%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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BROADCASTING
Grocery stores shopped past 7 days (HHLD): Trader Joe's



| Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 2 days, 14 hours, 56 minutes
and 1 seconds each week with All Forms of Ad-Supported Media.

77.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an avg. of 5 hours and 7 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 6.3% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:5/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's



Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 7 hours and
45 minutes each day with All Forms of Ad-Supported Media. 74.1% listen to Local AM/FM Radio for
an avg. of 56.8 minutes/day.

(Local Radio delivers 9.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persons

{average week]

Grocery Stores
Search {Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)
News/Weather /Sports (Websites/Apps)
Banking/Financial/Real Estate (Websites /Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/EM Radio

Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Non-Premium Cable TV Networks

Instagram

Netflix

# who Shopped at TRADER JOE'S in the past 7 days

Avg. Hours+Minutes/day with All

who Shopped at TRADER
JOE'S in the past 7 days
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Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 7 hours and
27 minutes each day with All Forms of Ad-Supported Media. 80.1% listen to Local AM/FM Radio for
an avg. of 65. minutes/day.

(Local Radio delivers 11.6% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 7 hours and
19 minutes each day with All Forms of Ad-Supported Media. 79.4% listen to Local AM/FM Radio for
an avg. of 51.2 minutes/day.

(Local Radio delivers 9.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 7 hours and
9 minutes each day with All Forms of Ad-Supported Media. 72.7% listen to Local AM/FM Radio for an

(Local Radio delivers 7.2% of Time with Ad-Supported Media.)
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Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average of 8 hours and
59 minutes each day with All Forms of Ad-Supported Media. 77.3% listen to Local AM/FM Radio for

an avg. of 43.

9 minutes/day.

(Local Radio delivers 6.3% of Time with Ad-Supported Media.)
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24,815,238 or 74.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 56.8 minutes every day representing 37.3% of
all time spent daily with Ad-Supported Audio.

Avg. Week AIIAudfo (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week AIL ﬂ,‘.',,,d’.o (Persons & % Reach): Adults 18 or older

315,082 or 80.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 65. minutes every day representing 40.9% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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139,405 or 79.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 51.2 minutes every day representing 35.4% of

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 78,554 or 72.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 42.7 minutes every day representing 41.3% of all
time spent daily with Ad-Supported Audio.

Avg. Week A{I mﬁudia (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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128,244 or 77.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 43.9 minutes every day representing 36.1% of
all time spent daily with Ad-Supported Audio.
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24,815,238 or 74.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to

Ad-Supported Local AM/FM Radio for an average of 56.8 minutes every day representing 37.3% of
all time spent daily with Ad-Supported Audio.
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315,082 or 80.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 65. minutes every day representing 40.9% of all
time spent daily with Ad-Supported Audio.

Weekly 80.1% 79.6% Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older
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139,405 or 79.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 51.2 minutes every day representing 35.4% of
all time spent daily with Ad-Supported Audio.

Weekly 49 40, 79.9%

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older
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78,554 or 72.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 42.7 minutes every day representing 41.3% of all
time spent daily with Ad-Supported Audio.

Weekly
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79.1%

Avg. Hours+Minutes/day with Ad-Supported
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- 128,244 or 77.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to

Ad-Supported Local AM/FM Radio for an average of 43.9 minutes every day representing 36.1% of
all time spent daily with Ad-Supported Audio.
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24,815,238 or 74.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Rock, Classic Hits, and Country.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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315,082 or 80.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Contemporary, Country, All Sports,
and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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139,405 or 79.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Rock, New Country, Classic Hits,
and Pop Contemporary Hit Radio.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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78,554 or 72.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits, Album
Oriented Rock, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. 128,244 or 77.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pap
Contemporary Hit Radio, Urban AC, and Country.
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Avg. Week AI{W Iﬂg{eo (Persons & % Reach): Adults 18 or older .
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TikTok

Hulu/Hulu + Live TV (any Hulu)
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Paramount+

Premium Cable TV Networks

19,061,114 or 56.9% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch
Ad-Supported Local TV Stations for an average of 90.3 minutes every day representing 29.9% of all
time spent daily with Ad-Supported Video.
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249,753 or 63.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 82.9 minutes every day representing 28.7% of all time
spent daily with Ad-Supported Video.
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Supported Local TV Stations for an average of 94.7 minutes every day representing 35.9% of all time
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101,238 or 61.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 110.3 minutes every day representing 27.2% of all
time spent daily with Ad-Supported Video.
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19,061,114 or 56.9% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch
Ad-Supported Local TV Stations for an average of 90.3 minutes every day representing 29.9% of all
time spent daily with Ad-Supported Video.
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249,753 or 63.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 82.9 minutes every day representing 28.7% of all time
spent daily with Ad-Supported Video.
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140,920 or 80.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 79. minutes every day representing 30.8% of all time
spent daily with Ad-Supported Video.
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69,817 or 64.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-

Supported Local TV Stations for an average of 94.7 minutes every day representing 35.9% of all time
spent daily with Ad-Supported Video.
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101,238 or 61.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations for an average of 110.3 minutes every day representing 27.2% of all
time spent daily with Ad-Supported Video.
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, 19,061,114 or 56.9% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Local News - Morning, National/Network News, and Movies.
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Local TVStatmn Pragrams (Persons & % Reach): Adults 18 or older
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' 249,753 or 63.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and National/Network News.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local TVStatJon Programs (Persons & % Reach): Adults 18 or older
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140,920 or 80.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Late Night Talk, Local News - Late, and Food/Cooking Sho
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' 69,817 or 64.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Dramas.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 101,238 or 61.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports, Local
News - Morning, Dramas, and Movies.
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25,725,716 or 76.8% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Social Media for an average of 131.8 minutes every day representing 23.5% of all time
spent daily with Ad-Supported Digital Media.
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% Time Spent:

87.2% |

3.5%

83.4%

28 D
o/ fo,
BN NN

Avg. Hours+Minutes/day with
Digital: Adults 18 or older

who Shopped at TRADER
JOE'Sin the past 7 days

OTT TV Streaming Services

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

167.9 Email/Text/

4 IM/Zoom,et

Local TV
Streaming

Search
(Googl

Premium+P e,
remium Bing,
Cable... etc)...

Shop
ping
(incl.
Social Media
149.2

YouTube/Ti

A.. | Wea...

Online
Classes,
Schools,
Colleges,
Universiti

es...

mes/Fa
ntasy/Be...

News/

Social Media

156.6

Streaming Audio (Local

Radio/ Podcasts/Streaming

Services)
141.8

Online
Classes,
Schools,
Colleges,
Universiti
OTT TV Streaming Services es
138.4 51.3

Non- Email/Text ~search = Shop

Premium+P | /IM/. " (Googl ping
remium e e, (i

Cable... (Persona...

Bing.... Fo..

News
/We...

Gam
es/Fa
nta...

Local TV
Streaming
39.2

YouTube/Ti

Ban...

mUSA

® who Shopped at TRADER JOE'S in the past 7 days

H USA

Avg. Week Ad- Suggorted Digital (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Search (Google, Bing, etc.)

ts i pps)

Social Media

Email/Text/iM/Zoom,etc. (Personal & Work)
OTT TV Streaming Services

Shapping (incl. Food/Auctions /Travel, etc.)
YouTube/TikT ok, etc.

Streaming Audio (Local Radio/ Podcasts/Streaming
Services)

Games /Fantasy/Betting Sites

Local TV Streaming

Banki

g/Financial/Real ites/Apps)

Online Classes, Schools, Colleges, Universities

usa

USA Projection

2 '3
218,678,459

1232683 5 48.9%

M
88.90: = g
P 00

27.8%
24.2%

® who Shopped at TRADERJOE'S in the past 7 days

Scarborough R2 2025: Sep24-Aug25
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

% Time Spent:

4%

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 18 or ofder

72.3% m

who Shapped at TRADER

JOE'Sin the past 7 days 0.
HUSA

Qual intab 3457

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

89.4

Social Media
1318

Non-
Premium+Pre
mium Cable
Streaming...

YouTube/Ti
kTok, etc.
36.0

Shopping
(incl.
Food/Au...

Local TV
Streaming
373

OTT TV Streaming Services
99.6

Emawath

Banking/...

Social Media
138.5

OTT TV Streaming Services
94.1

Non-
Streaming Audio (Local Premium+P
Radio/
Podcasts/Streaming
Services)

remium
Cable
Streaming

Local TV
Streaming
374

Shopping
(incl.
Food/A...

YouTube/TikTo
k, etc.

37.1 Banking...

USA Projection

# who Shopped at TRADER JOE'S in the past 7 days

Scarborough R2 2025: Sep24-Aug25

Grocery stores shopped past 7 days (HHLD): Trader Joe's

Qual Intab

25,507

HUSA
* Share of Everything

= for Anything _



Social Media

OTT TV Streaming Services
News/Weather/Sports (Websites/Apps)
Banking/Fina ncial/Real Estate (Websites/Apps)
Search (Google, Bing, etc.)

Email/Text/IM/Zoometc. (Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites

Shopping (ind. Feod/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Local TV Streaming

Online Classes, Schools, Colleges, Universities

N i ium Cable

= who Shopped at TRADER JOE'S in the past 7 days

315,580 or 80.2% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Social Media for an average of 97.4 minutes every day representing 19.2% of all time
spent daily with Ad-Supported Digital Media.
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134,488 or 76.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Social Media for an average of 114.2 minutes every day representing 23.6% of all time
spent daily with Ad-Supported Digital Media.
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79,969 or 74.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Social Media for an average of 129.6 minutes every day representing 25.9% of all time
spent daily with Ad-Supported Digital Media.
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122,506 or 73.9% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Social Media for an average of 152.6 minutes every day representing 24.1% of all time
spent daily with Ad-Supported Digital Media.
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24,286,351 or 72.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 45. minutes every day representing 34.1% of all time spent
daily with Ad-Supported Social Media.
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315,580 or 80.2% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 33.1 minutes every day representing 34.% of all time spent
daily with Ad-Supported Social Media.
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| 134,488 or 76.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 31.7 minutes every day representing 27.7% of all time spent
daily with Ad-Supported Social Media.
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| 79,969 or 74.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 43.4 minutes every day representing 33.5% of all time spent
daily with Ad-Supported Social Media.
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122,506 or 73.9% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 47.8 minutes every day representing 31.3% of all time spent
daily with Ad-Supported Social Media.
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24,286,351 or 72.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-

Supported Facebook for an average of 45. minutes every day representing 34.1% of all time spent
daily with Ad-Supported Social Media.
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315,580 or 80.2% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 33.1 minutes every day representing 34.% of all time spent
daily with Ad-Supported Social Media.
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134,488 or 76.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 31.7 minutes every day representing 27.7% of all time spent
daily with Ad-Supported Social Media.
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. 79,969 or 74.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 43.4 minutes every day representing 33.5% of all time spent
daily with Ad-Supported Social Media.
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122,506 or 73.9% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days use Ad-
Supported Facebook for an average of 47.8 minutes every day representing 31.3% of all time spent
daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 1,550,230; Social Media: 1,544,684; Non-Prem. Cable: 741,444; Local TV:
687,367 reaching Adults 18 or older who Shopped at TRADER JOE'S in the pas

All Other Digital Media: 2,412,140;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 22,067; Local Radio: 20,035; Local TV: 10,330; Non-Prem. Cable: 10,020
reaching Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days.

All Other Digital Media: 33,969;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 8,911; Social Media: 8,756; Local TV: 5,940; Non-Prem. Cable: 5,705 reaching
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days.

All Other Digital Media: 15,422;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 5,009; Local Radio: 4,931; Non-Prem. Cable: 2,436; Local TV: 2,343 reaching
Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days.

All Other Digital Media: 7,382;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 7,950; Social Media: 7,809; Non-Prem. Cable: 5,255; Local TV: 4,062 reaching

Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days.

All Other Digital Media: 12,974;
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Top-13 Out-o_f -Home Media (Persons & % Reach): Adults 18 or older
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who Shopped at TRADER
JOE'S in the past 7 days

30,073,932 or 89.8% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend
an average of 46.2 minutes per day driving, seeing Billboards and Signs. 61.9% Listen to Local Radio
Stations Out-of-Home for an average of 34.4 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week]
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379,871 or 96.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 46.2 minutes per day driving, seeing Billboards and Signs. 67.% Listen to Local Radio
Stations Out-of-Home for an average of 39.4 minutes/day.
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160,385 or 91.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 48.3 minutes per day driving, seeing Billboards and Signs. 66.4% Listen to Local Radio
Stations Out-of-Home for an average of 31. minutes/day.
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102,421 or 94.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 96.8 minutes per day driving, seeing Billboards and Signs. 60.7% Listen to Local Radio

Stations Out-of-Home for an average of 25.9 minutes/day.
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161,003 or 97.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 42.8 minutes per day driving, seeing Billboards and Signs. 64.7% Listen to Local Radio
Stations Out-of-Home for an average of 26.6 minutes/day.
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30,073,932 or 89.8% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 46.2 minutes per day driving, seeing Billboards and Signs representing 31.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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379,871 or 96.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average
of 46.2 minutes per day driving, seeing Billboards and Signs representing 34.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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160,385 or 91.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average

of 48.3 minutes per day driving, seeing Billboards and Signs representing 33.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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102,421 or 94.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average

of 96.8 minutes per day driving, seeing Billboards and Signs representing 51.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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161,003 or 97.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an average
of 42.8 minutes per day driving, seeing Billboards and Signs representing 35.8% of all Time Spent with Ad-
Supported Out-of-Home Media.
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379,871 or 96.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 46.2 minutes per day driving an average of 26.9 miles each day and are 144.7% more
likely to use MN 55 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-64/Highway 40 i

I-44/Highway 44

1-270

Manchester Road/Highway 100
1-70

Lindbergh Blvd
I-170/Highway 170

I-55

Page Avenue

I-255

Highway 67/Highway 111
Highway K

Highway 94

Highway 370

Poplar Street Bridge

Stan Musial Veterans Memorial Bridge
Route 15

Green Mount Road
Martin Luther King Bridge
#VALUE!

#VALUE!

#VALUE!

#VALUE!

#VALUE!

#VALUE!

#VALUE!

m who Shopped at TRADER JOE'S in the past 7 days

ST. Louis DMA Scarborough R2 2025: Aug24-Jul25

58.7%

Avg. Hours+Minutes/day Driving:

Adults 18 or older

Avg. Miles/Day
Driving

who Shopped at TRADER ST.LOUIS
JOE'S in the past 7 days

mST. LOUIS

Qual Intab 169

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

160,385 or 91.3% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 48.3 minutes per day driving an average of 28.1 miles each day and are 153.3% more
likely to use Manchester Road/Highway 100 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

102,421 or 94.7% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 96.8 minutes per day driving an average of 56.3 miles each day and are 289.5% more
likely to use Red Bank Road than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Grocery stores shopped past 7 days (HHLD): Trader Joe's

161,003 or 97.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days spend an
average of 42.8 minutes per day driving an average of 24.9 miles each day and are 152.9% more
likely to use Glades Road than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Avg. Week All Prmt Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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10,905,193 or 32.6% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 28.2%

of all time spent daily with All forms of Print Media.

New York Times.
(Sunday)
15.7

New York Times
(Daily+Sunday)
130

USA Today (Daily)
126

New York Times
(Daity)
104

Local Daily
Newspaper(s) Newspaper(s)
(Daily+Sunday) (Daily

98 9.1

Local Daily

Direct Mail
Advertising
(excluding
Magazines Catalogs)
7.7 75

New York Times
(Sunday)
132

New York Times
(Daily+Sunday)
110

USA Today (Daily)
105

New York Times
(Daity)
98 89

Wall Street Journal
(Daily)

Local Daily
per(s)
(Daily+Sunday)

Local Daily
Newspaper(s)
(Daily

Catalogs
35
{excluding

Magazines Catalogs)
7.6 75 Al

mUSA

= who Shopped at TRADER JOE'S in the past 7 days

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

MNew York Times (Daily+Sunday)

MNew York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

Books

USA USA Projection

Scarborough R2 2025: Sep24-Aug25
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Persans:

e

582433 5

13 850,148

Vo 03

= who Shopped at TRADER JOE'S in the past 7 days

Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or alderm

who Shopped at TRADER JOE'S
in the past 7 days

3,457

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

New York Times.
(Sunday)
157

USA Today (Daily)
126

Wall Street
Journal (Daily)
10.7

Local Daily Newspaper(s)

(DaitysSunday)

Local Daily
Newspaper(s)
(Sunday)
137

Local Daily Newspaper(s)

Magazines
98 17

Direct Mail

Advertising

(Daity (excluding Catalogs)
9.1 75

New York Times
(Sunday)
132

Local Daily
Newspaper(s)
(Sunday)
120

USA Today (Daily)
105

Local Daily
Newspaper(s}
(Daily+Sunday)
86

Magazines

Local Daily

Newspaper(s) (Daily (excluding Cata

75

mUSA

USA Projection

u who Shopped at TRADER JOE'S in the past 7 days

Scarborough R2 2025: Sep24-Aug25

Qual Intab 25,507

Grocery stores shopped past 7 days (HHLD): Trader Joe's

soefa.ai

HUSA

* Share of Everything
for Anything .



170,889 or 43.5% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 30.8% of all
time spent daily with All forms of Print Media.
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77,488 or 44.1% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 14.4 minutes every day representing 24.3% of
all time spent daily with All forms of Print Media.
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29,243 or 27.% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 25.2% of all
time spent daily with All forms of Print Media.

Avg. Week All Prmt Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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58,730 or 35.4% of Adults 18 or older who Shopped at TRADER JOE'S in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing 29.8% of
all time spent daily with All forms of Print Media.
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Wall Street Journal | New York Times | (excluding
(Daily) (Daily)
87 73

Local Daily
Newspaper(s)
(Daily+Sunday)
88

Local Daily
New York Times Newspaper(s)

(Daily) (Daily
New York Times 81 80

(Daily+Sunday)
108

Direct Mail
Advertising
New York Times Wall Street Journal (excluding
(Sunday) (Daity) Magazines Catalogs)
135 9.7 75 74

= who Shopped at TRADER JOE'S in the past

7 days = WEST PALM BEACH

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

Catalogs

USA Today (Daily)

Books

WEST PALM BEACH
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# who Shopped at TRADER JOE'S in the past 7 days
DMA Scarborough R2 2025: Aug24-Jun25

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older
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in the past 7 days
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W WEST PALM BEACH
Qual Intab 257
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vg. Minutes/day Spent): Adults 18 or older

New York Times (Sunday)
175

Local Daily New York Times
Newspaper(s) (Daily | Magazines (Daily)
9.1 80

Local Daily Newspaper(s) ‘Wall Street Journal
(Sunday) (Daily)
157 87

(excluding
Catalogs)
75

USA Today (Daily)
78

‘Wall Street Journal
(Daity) USA Today (Daily)
New York Times 97 94
(sunday)
185

Local Daily
Newspaper(s)
(Daily Magazines
20 75
Local Daily
Newspaper(s)
(Sunday)
124

Direct Mail Adh (excluding

New York Times (Daily)
81

® who Shopped at TRADER JOE'S in the past 7

Grocery stores shopped past 7 days (HHLD): Trader Joe's

days W WEST PALM BEACH
® Share of Everything



Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Shopped at TRADERJOE'S in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

100,055,454

92,470,172 34.9%
76,858,434 29.0%

58,265,886 22.0%

Local AM/FM Radio

Video Streaming Services
Cable TV Networks

Local Broadcast TV
Podcasts

Newspapers

Audio Streaming Services

40,411,885 ~ 152%

35,764,177 1:5.5%

36,938,060

30,975,338

29,307,017

USA

2 8,480

Billboards 26,703,489
m P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Sep24-Aug25 Qualintab: 3457 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soefa'al for Anything ¢

Grocery stores shopped past 7 days (HHLD): Trader Joe's



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

Video Streaming Services
Podcasts

Newspapers

Billboards

"Advertising Actions"

P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,417,025

1,289,583 33.2%

977,468 25.1%
840, 766 21 6%

544,164 14.0%
494,265 12 7%

529 162 13.6%

447, 254

365,418 " 9.4%

11.5%

Local AM/FM Radio

547 689 14.1%

Audio Streaming Services

MINNEAPOLIS-ST. PAUL

288, 669 7.4%

W P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST.PAUL DMA  Scarborough R22025:Aug24-Jul25 Qualintab: 228

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Share of Everything
for Anything «

soefa.ai

Grocery stores shopped past 7 days (HHLD): Trader Joe's



"Advertising Actions”

P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media geste=s 32.9%
Websites .'740,416 29.5%

Local AM/FM Radio gefepe
Newspapers
Billboards sy 8.4%

Video Streaming Services

332,819

Podcasts SI.LOUIS
Audio Streaming Services

m P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 QualIntab: 169 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a . al for Anything =

Grocery stores shopped past 7 days (HHLD): Trader Joe's



Social Media

Direct Mail

Websites

"Advertising Actions"”

P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

705,209 36.5%

587,936 30.4%

632,310 32.7%

Local AM/FM Radio

330,409 17.1%

Broadcast, Cable, & Sat TV
Video Streaming Services
Cable TV Networks

Local Broadcast TV
Podcasts

Audio Streaming Services
Billboards

Newspapers

437,389 22.6%

266,434 13.8%

275,690 14.3%

274,190 14.2%

235,304 12.2%

191,967

CINCINNATI

178,184

Vi

236,554 12.2%
m P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CINCINNATI DMA  Scarborough R22025:Sep24-Jul25 Quallntab: 122 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . a,l for Anything «

Grocery stores shopped past 7 days (HHLD): Trader Joe's



"Advertising Actions'

P18+ who Shopped at TRADERJOE'S in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media 73'4'586

Websites 689,187 36.0%
DirectMail == 216 SN

Broadcast, Cable, & Sat TV  gesees 25.0%

Cable TV Networks 346,953

Local Broadcast TV  greeien 16.9%
Video Streaming Services gEages 14.4%

Newspapers g T 12.9%

Local AM/FM Radio  grees
Audio Streaming Services 207"4-22' . 10_5%
Podcasts GO .9% WEST PALM BEACH-BOCA RATON

Billboards

152,117

m P18+ who Shopped at TRADER JOE'S in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ WESTPALM BEACH- BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %

WESTPALM BEACH-BOCARATON DMA ScarboroughR22025:Aug24-Jun25 Quallintab: Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ©@ 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec soe a a,l for Anything =

Grocery stores shopped past 7 days (HHLD): Trader Joe's



